Pixable Tracks and Monitors
Facebook Metrics with Klipfolio
Company Gets Quicker and More Granular Data on Facebook
Traffic and Ad Spend

Company Background:
Pixable is a New York City-based
digital media publisher and content
creator that is focused on personalized
original content for Millennials. The
company delivers original and
syndicated content across a number of
platforms including web, desktop,
mobile applications and email. They
also provide content marketing
services to brands and advertising
agencies.

Business Challenge:

Klipfolio Solution:

Facebook is one of the primary channels Pixable
uses to engage Millenials with its content. And
while Facebook provides a number of default
metrics via their own dashboards, Pixable wanted
to be able to get a more granular look at how
people are consuming and distributing its media
through Facebook. The company’s revenue comes
from sponsored content; in order to maintain and
grow revenue, the media publisher needs to be able
to confirm that sponsored content is delivering
traﬃc and ROI to its sponsors.

Pixable taps into the Facebook Graph API and Ads
API to access the data, and then formats it into a
high level dashboard that can be drilled into. Appin
and his team are checking this information hourly,
daily and weekly. This enables them to understand
which content pieces are the “winners” and the
“losers” and how that ranking changes across time.

“Facebook does a great job of providing basic
metrics about how well content performs,” said
Loren Appin, Vice President of Growth, Pixable.
“But as a very data-driven company, we knew that
getting a more granular look at the data would help
our marketing and editorial teams make decisions
much more quickly and confidently. For example,
Facebook gives us the total number of people
engaging with a piece of content, but by tapping
into the API we can see how quickly people engage
with the content and what exactly is driving it,
better informing us if a story has the potential to ‘go
viral’ or not.

“Klipfolio let’s smaller companies
become really advanced and powerful by
accessing this data. You don’t have to be
a Fortune 500 enterprise with a
dedicated business intelligence team to
create a sophisticated, meaningful
dashboard.”
“Klipfolio especially helps us segment out any paid
distribution from organic referrals on social,”
commented Appin. “Now we can more confidently
determine the viral lift a story has due to it being
shared, liked, and commented on. This really helps
us when working with our clients to develop
content we know will be popular and successful.”

Klipfolio Results:
“Our marketing team here at Pixable is technical,
but creating a dashboard for these Facebook
metrics would typically require significant
engineering resources,” said Appin. “With Klipfolio,
we were able to access and use this data relatively
quickly and easily.”
Appin and his team have recently begun working
with Klipfolio’s dynamic data sources. “We’re
looking forward to tapping a lot of diﬀerent data
sources, and with using multiple queries. We’re also
planning on creating a C-level dashboard of KPIs,
using diﬀerent sources of data, such as MixPanel
and Google Analytics.”
Adds Appin, “Klipfolio let’s smaller companies
become really advanced and powerful by accessing
this data. You don’t have to be a Fortune 500
enterprise with a dedicated business intelligence
team to create a sophisticated, meaningful
dashboard.”

